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ABSTRACT 13 
 14 
 This study investigated the perceptions of educated unemployed rural youth in Punjab, Pakistan, 15 
regarding entrepreneurship as a viable pathway to sustainable self-employment. Using a quantitative cross-16 
sectional survey, data were collected from 300 respondents aged 18–35 years with at least secondary 17 
education. Attitudes toward entrepreneurship, perceived barriers, motivators, and sociocultural and 18 
economic factors were measured using 5-point Likert-scale items. Results indicate that youth exhibited 19 
generally positive attitudes toward entrepreneurship, with the highest mean scores for “Interest in starting a 20 
business” (M = 4.12, SD = 0.81) and “Personal growth & independence” (M = 4.05, SD = 0.87). Financial 21 
constraints (M = 4.10, SD = 0.85) and lack of entrepreneurial skills (M = 3.95, SD = 0.90) were identified 22 
as major barriers, while income generation (M = 4.20, SD = 0.80) and autonomy (M = 4.15, SD = 0.82) 23 
emerged as key motivators. Correlation analysis showed significant positive associations between 24 
socioeconomic factors and entrepreneurial attitudes (r = 0.28–0.48, p < 0.01). Multiple regression results 25 
revealed that attitudes (β = 0.38, p < 0.001), motivators (β = 0.32, p < 0.001), socioeconomic factors (β = 26 
0.22, p = 0.006), and sociocultural factors (β = 0.20, p = 0.006) positively predicted entrepreneurial 27 
intentions. In contrast, perceived barriers negatively influenced them (β = -0.25, p = 0.001), explaining 28 
55% of the variance (R² = 0.55). The findings highlight the need for targeted policies, skill development, 29 
and financial and social support to promote sustainable youth entrepreneurship in rural Punjab. 30 
 31 
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1. INTRODUCTION 37 
One of the most challenging socioeconomic problems in most developing countries is unemployment and 38 

Pakistan is not an exception. According to the GoP (2024), the level of unemployment in the country is steadily 39 
increasing to alarming figures. Structural problems, poor non-farm job opportunities and low agricultural 40 
productivity as well as profitability, have contributed to the problem. Young, rural, educated people cannot find 41 
work because they do not fit into the job market. The school-workforce relationship is lacking (Ahmed et al., 2021).  42 

Entrepreneurship nowadays has become the most feasible option with plenty of potential to address 43 
unemployment, improve rural economic growth, and bring innovations and improve living standards. Therefore, 44 
small and medium enterprises (SMEs) are promoted worldwide to create jobs, foster innovation, and alleviate 45 
poverty (Baporikar, 2017). Sustain rural development can be achieved in Pakistan through rural entrepreneurship 46 
done by educated youth, which can diversify income sources beyond agriculture, reduce rural-urban migration, and 47 
empower communities with sustainable self-employment. However, despite various government campaigns and 48 
microfinance schemes, the acceptability of entrepreneurship as a career choice among the rural young is not up to 49 
the targets (Ali et al., 2021). This means that constraints are so heavy that they negatively influence the perceptions, 50 
attitudes and cultural norms and entrepreneurial intentions of youth. 51 

Entrepreneurship behaviour is very perception-dependent. According to the Theory of Planned Behavior, 52 
attitude, perceived behavioral control, and perceived social norms have an impact on whether an individual makes a 53 
decision to become an entrepreneur (Bux & Van Vuuren, 2019). The perception of entrepreneurial activity can be 54 
influenced by a wide range of factors in the minds of educated young people in rural areas, including exposure to 55 
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the favorable entrepreneurial environment, risk/benefit perceptions, access to resources, and social attitudes toward 56 
self-employment or gainful employment. Most rural areas view government work or employment in metropolitan 57 
industries as more prestigious and stable than entrepreneurship, which is seen as risky and insecure (Chauhan & 58 
Aggarwal, 2017). To develop and help young people become entrepreneurs, these perceptions must also be 59 
understood to create a particular intervention. 60 

Punjab is the most populous province of Pakistan, with the largest number of rural youth unemployed. Despite 61 
the fact that the provincial economy is quite well developed in terms of agriculture, population pressure, land 62 
fragmentation, and mechanization reduced the number of people engaged in agricultural business (Government of 63 
Punjab, 2024). In the non-farm sector, there is a scarcity of job opportunities, and a large number of young, 64 
educated individuals are unemployed and forced to move to the city (Hussain et al., 2020). 65 

It is against this backdrop that the question of what values and beliefs educated unemployed rural youth hold 66 
regarding entrepreneurship needs to be explored to assist in attracting sustainable policies geared towards 67 
addressing unemployment and poverty in rural villages. The insight on this issue can guide policy makers, 68 
educators, and development practitioners to design tailor-made policies and programmes to boost the 69 
entrepreneurial behaviour of rural youth and remove barriers to self-employment. 70 

The current study attempted to investigate this issue by focusing on research objectives: (i) to examine the 71 
perceptions of rural youth about entrepreneurship as a career, (ii) to assess perceived barriers and motivation that 72 
influence entrepreneurial intentions and (iii) to identify ways in which sociocultural and economic aspects can 73 
influence these perceptions. This study provides profound insight into how government policies, socioeconomic 74 
constraints, and rural demographic attributes influence and incentivize youth to start businesses and create local 75 
economic value. Further, the findings guide policymakers on possible solutions to reduce the strain of unplanned 76 
urban migration and rural brain drain. 77 
 78 
2. MATERIALS AND METHODS 79 
Research design 80 

This study used quantitative survey based on the cross-sectional research design to explore how educated 81 
unemployed rural youth perceive entrepreneurship as a sustainable means of attaining self-employment. The choice 82 
of cross-sectional survey design was that it allows data collection at one point in time, which is helpful in getting 83 
quick analysis and results for preliminary research (Ali et al., 2021). This research design is popular in a number of 84 
academic fields due to its advantage for assessing associations among variables and establishing generalized 85 
relationships (Hunziker & Blankenagel, 2021).  86 
 87 
2.1. Study population 88 

The study population was rural youth aged 18 to 35 years who had completed at least a secondary level of 89 
schooling (matric). , but were not employed at the time of the study. Multi-stage sampling was employed to reach 90 
the sample. Youth with a matric education level make up the highest proportion of unemployed youth at 20.01%. 91 
According to the division-wise ranking in Punjab, Rawalpindi division has the highest youth unemployment rate 92 
(17.78%). Therefore, Rawalpindi district was purposively selected as the study area. In the next step, two districts 93 
from the division (Attock and Jehlum) were randomly selected from the total of six districts. Next, one tehsil from 94 
each district was randomly selected, followed by the selection of 10 villages from each tehsil. In the final step, 15 95 
respondents who met the criteria were selected from each village to reach a sample size of 300 respondents. 96 
 97 
2.2. Data collection 98 

The data were collected via a structured questionnaire designed in three sections. Attitudes towards 99 
entrepreneurship were assessed in the first part using 5-point Likert-scale questions (1 = strongly disagree to 5 = 100 
strongly agree). The second segment measured perceived barriers and incentives, which comprised of financial 101 
constraints, incompetence, and inability to reach the market, social pressure, income-generating prospects, self-102 
agency, self-growth, and family/community support. The final segment covered sociocultural and economic factors 103 
e.g., household resources, family support, and cultural norms towards entrepreneurship. 104 
 105 
2.3. Data analysis 106 

Analysis of the data was done using SPSS software. The findings of the analysis were summarized using 107 
descriptive statistics (mean, standard deviation) to characterize respondents’ attitudes, perceived barriers and 108 
motivators, and socioeconomic characteristics, with the mean of item X calculated as: 109 
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XÌ=
â =1 Xin

i

n
 110 

And the standard deviation SD was calculated as: 111 

SD=ඨ
â =1 (Xin

i -XÌ )2

n-1
 112 

 113 
Correlation analysis was conducted to examine relationships between socioeconomic factors (Y) and 114 

entrepreneurial attitudes (X) using the Pearson correlation coefficient r: 115 
 116 

r =  117 

 118 
Multiple regression analysis was performed to identify predictors of entrepreneurial intentions, modeled as: 119 
 120 

Y=β0 + β1 X1 + β2 X2 +⋯+ βk Xk + ϵ 121 
 122 

Where Y represented entrepreneurial intention, X1, X2,…,Xk represented independent variables such as 123 
attitudes, barriers, motivators, and socioeconomic factors, β coefficients indicated the strength of each predictor, 124 
and ϵ was the error term. Exploratory factor analysis was also conducted to identify latent dimensions of perceived 125 
barriers and motivators.  126 
 127 
3. RESULTS AND DISCUSSION 128 
3.1. Attitudes toward Entrepreneurship 129 

Table 1 presents the attitudes of educated unemployed rural youth toward entrepreneurship based on six key 130 
items measured using a 5-point Likert scale. 131 

The results indicate that interest in starting a business had the highest mean score (4.12), confirming the 132 
hypothesis that the respondents were, overall, interested in becoming entrepreneurs. Similarly, the second 133 
consideration was personal growth and independence (mean = 4.05), indicating the attitude that entrepreneurship 134 
offers a platform in terms of autonomy and self-development. Entrepreneurship is better than a job (mean = 3.85); 135 
the item reflects a moderate degree of agreement that self-employment offers better opportunities than regular 136 
employment. The average results for confidence in running a business (3.50) and perceived skills to start a business 137 
(3.40) suggest that respondents are undecided on their readiness and skill sets to start and run a business. Doing 138 
business is too risky had the lowest mean score (3.22), indicating that the respondents are not blind to dangers but 139 
do not regard them as a serious constraint. These results align with previous studies indicating that rural youth are 140 
generally ready to become entrepreneurs because they feel motivated to become independent and earn money, but 141 
they lack skills and experience (Grigorescu et al., 2020; Faloye and Olatunji, 2018; Hussain et al., 2020).  142 
 143 
Table 1: Attitudes toward Entrepreneurship (n = 300) 144 

Item Mean SD Rank 
Interest in starting a business 4.12 0.81 1 
Personal growth & independence 4.05 0.87 2 
Entrepreneurship is better than job 3.85 0.92 3 
Confidence in running a business 3.50 0.98 4 
Perceived skills to start a business 3.40 1.05 5 
Business too risky 3.22 1.10 6 

 145 
3.2. Barriers to Entrepreneurship 146 

It is believed that perceived barriers affect the entrepreneurial intentions of youth. Typical obstacles preventing 147 
young people from engaging in the entrepreneurial activity, mentioned in the past study, include financial 148 
limitations, lack of skills, absence of market, and social restrictions Hussain et al., 2020).  149 

Table 2 presents the perceived barriers to entrepreneurship among the educated unemployed rural youth in 150 
Punjab using eight indicators on a 5-point Likert scale. Among the barriers, financial constraints had the highest 151 
level at 4.10, indicating that capital is a significant deterrent to doing business. In the 2nd and 3rd place were the 152 
deficiencies in entrepreneurial skills (mean = 3.95) and insufficient access to markets (mean = 3.80), suggesting that 153 
youths are concerned about their preparedness and the feasibility of participating in the market. The embodiment of 154 
cultural demands and aversion to risk that may hold an individual out of entrepreneurship was societal and family 155 
pressure, as reflected by the mean value of 3.65. Other factors such as fear of failure in business (3.50), lack of 156 
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startup capital (3.45), challenges brought by bureaucracy (3.35) and lack of mentorship or guidance (3.25) were also 157 
reported as constraints in the way of initiating a business, although less severe. These findings align with the current 158 
literature on the subject, which indicates that financial, skills-based, and sociocultural limitations are the key 159 
determinants of youth entrepreneurship in the developing world (Jena, 2020; Khan and Arafat, 2018). 160 
Table 2: Perceived Barriers to Entrepreneurship (n = 300) 161 

Item Mean SD Rank 
Financial constraints 4.10 0.85 1 
Lack of entrepreneurial skills 3.95 0.90 2 
Limited access to markets 3.80 0.92 3 
Societal and family pressure 3.65 0.98 4 
Fear of business failure 3.50 1.02 5 
Lack of startup capital 3.45 1.05 6 
Bureaucratic hurdles / regulations 3.35 1.10 7 
Limited mentorship / guidance 3.25 1.12 8 

 162 
3.3. Motivators 163 

To encourage educated, unemployed rural youth to engage in self-employment, we need to understand what 164 
drives and motivates them to pursue such income-generating activities. It has already been established that young 165 
people are more prepared to engage in entrepreneurial activities once they learn that they will be rewarded 166 
financially and that their family and community approve and support them, and align with their personal and career 167 
goals (Khan and Arafat, 2018; Hussain et al., 2020). 168 

Table 3 presents the perceived sources of motivation to initiate entrepreneurship among educated unemployed 169 
rural youth in Punjab, based on eight indicators, rated on a 5-point Likert scale. Income generation was found to be 170 
the most substantial incentive, with a mean of 4.20, indicating that attaining financial independence is a strong 171 
motivator of entrepreneurial intention. Autonomy and independence (mean = 4.15) and personal growth/self-172 
development (mean = 4.05) ranked second and third, respectively. Family support (mean = 3.90) and community 173 
recognition/social status (mean = 3.75) were other key motivators that illustrated the importance of social and 174 
cultural support in entrepreneurial behavior. Other motivators included opportunity to innovate (3.70), flexible work 175 
schedule (3.60) and contribution to the local economy (3.50). These outcomes align with the available literature, 176 
which suggests that financial rewards, autonomy, personal growth, and social support are the most relevant 177 
motivators for young people to become entrepreneurs (Mehari and Belay, 2017; Mubeena et al., 2021).  178 
 179 
Table 3: Motivators for Entrepreneurship (n = 300) 180 

Item Mean SD Rank 
Income generation 4.20 0.80 1 
Autonomy/independence 4.15 0.82 2 
Personal growth / self-development 4.05 0.85 3 
Family support 3.90 0.90 4 
Community recognition / social status 3.75 0.95 5 
Opportunity to innovate 3.70 0.97 6 
Flexible work schedule 3.60 1.00 7 
Contribution to the local economy 3.50 1.05 8 

 181 
3.4. Sociocultural and Economic Factors 182 

Sociocultural and economic factors are crucial for identifying the entrepreneurial motives and views of 183 
educated rural unemployed youths employed. These are the factors characterizing the opportunities and constraints 184 
in the decision-making process for entrepreneurship. Previous studies identified family support, community 185 
perceptions, and cultural norms as key factors influencing youth behaviour in becoming an entrepreneur (Mubeena 186 
et al., 2021; Hussain et al., 2020).  187 

Table 4 depicts the socioeconomic and sociocultural factors influencing the perceptions of the educated 188 
unemployed rural youth in Punjab in relation to 12 indicators (6 in each category) on a 5-point Likert scale. The 189 
most important socioeconomic factor was the household income level (mean = 3.85), which showed that family 190 
financial resources were viewed as one of the determinants in starting a business by the respondents. The great 191 
influence was also reported regarding financial resources (mean = 3.70) and family occupation or business 192 
background (mean = 3.55), indicating that knowledge of business and availability of financial resources supplement 193 
entrepreneurial intentions. Other socioeconomic factors like land or property ownership, the degree of household 194 
education and access to infrastructure had slightly lower mean scores and a moderate impact. 195 
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Regarding sociocultural antecedents, the most significant influence was family support for entrepreneurship 196 
(mean = 4.05), indicating that immediate family support can be an important determinant of youth attitudes towards 197 
business. This was followed by perceptions of entrepreneurship in the community (mean = 3.95), cultural 198 
orientation toward business risk (mean = 3.80), and social acceptance and risk tolerance. Other factors that shaped 199 
the entrepreneurial perceptions include peer effects, local leadership support and gender roles, albeit to a small 200 
extent. These findings are consistent with other publications that have confirmed a potent influence of sociocultural 201 
and economic contexts on the entrepreneurial behaviours of the youth in the developing world (Odewale et al., 202 
2019; Omotesho et al., 2017).  203 
 204 
Table 4: Sociocultural and Economic Factors Influencing Entrepreneurial Perceptions (n = 300) 205 

Factor Category Item Mean SD Rank 
Socioeconomic Factors Household income level 3.85 0.92 1 
 Access to financial resources 3.70 0.95 2 
 Family occupation / business background 3.55 1.00 3 
 Ownership of land or assets 3.45 1.05 4 
 Educational level of household 3.40 1.08 5 
 Access to infrastructure / utilities 3.25 1.10 6 
Sociocultural Factors Family support for entrepreneurship 4.05 0.85 1 
 Community perception of entrepreneurship 3.95 0.90 2 
 Cultural norms regarding business risk 3.80 0.92 3 
 Influence of peers / social network 3.70 0.95 4 
 Encouragement from mentors / local leaders 3.60 0.98 5 
 Gender roles and expectations 3.50 1.02 6 

 206 
3.5. Inferential analysis 207 
3.5.1. Correlation Analysis 208 
Table 5 shows the Pearson correlation coefficients between the socioeconomic variables and attitudes of the 209 
educated unemployed rural youth of Punjab towards entrepreneurship. The analysis shows that all socioeconomic 210 
variables have a significant, positive relationship with entrepreneurial attitudes, indicating that better socioeconomic 211 
conditions are associated with stronger entrepreneurial attitudes. Access to financial resources (r = 0.48, p < 0.01) 212 
and household income (r = 0.45, p < 0.01) were the most correlated variables suggesting that access to financial 213 
capital and liquidity is the most significant determinant of youth interest in and confidence in starting a business. 214 
There were also moderate positive relationships between family occupation or business background (r = 0.40, p < 215 
0.01) and entrepreneurial intentions. Similar is the case with ownership of assets (r = 0.38, p < 0.01). The promotion 216 
of the entrepreneurial attitudes was also less but positively related to other factors such as household education (r = 217 
0.30, p < 0.01) and infrastructural access (r = 0.28, p < 0.01). Previous studies have also highlighted the importance 218 
of socioeconomic resources, family-business heritage, and access to capital in influencing the intention to become 219 
an entrepreneur (Batu, 2016; Shaukat et al., 2015; Sharma et al., 2022; Hussain et al., 2020; Shamsi and Khan, 220 
2020). 221 
 222 
Table 5: Correlation between Socioeconomic Factors and Attitudes toward Entrepreneurship (n = 300) 223 

Variable 1 2 3 4 5 6 7 
1. Attitude toward entrepreneurship 1       
2. Household income .45** 1      
3. Access to financial resources .48** .60** 1     
4. Family occupation/business .40** .35** .42** 1    
5. Ownership of assets .38** .50** .45** .32** 1   
6. Household education .30** .25** .28** .20* .32** 1  
7. Access to infrastructure .28** .30** .33** .22** .40** .25** 1 

Note: **p < 0.01, p < 0.05; Correlation coefficients are Pearson’s r 224 
 225 
3.5.2. Multiple Regression Analysis 226 

Table 6 presents the results of the multiple regression analysis of predictors of entrepreneurial intention of the 227 
youth in rural areas. Based on the model, the most significant positive predictor was attitude toward 228 
entrepreneurship (β = 0.38, p < 0.001), highlighting that youth with more positive attitudes are more inclined to 229 
start a business. Perceived motivators also played a significant role (β = 0.32, p < 0.001) in the formation of the 230 
entrepreneurial intention because income generation, autonomy and personal growth seem to be the fundamental 231 
factors that lead to the formation of the entrepreneurial intention. Socioeconomic (β = 0.22, p = 0.006) and 232 
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sociocultural (β = 0.20, p = 0.006) factors positively influenced entrepreneurial intentions, suggesting the 233 
importance of financial resources, household support, family encouragement, and community approval. Perceived 234 
barriers, on the other hand, showed a negative correlation to the intentions to become an entrepreneur (β = -0.25, 235 
p=0.001). This suggests that individuals are less inclined to become entrepreneurs because of skill limitations and 236 
constraints of sociocultural and financial. The combination of all five factors explained 55 percent of 237 
entrepreneurial intentions (R² = 0.55, Adjusted R² =0.53), which indicates that the five factors significantly interact 238 
with each other. These findings are consistent with the existing body of literature that identifies both personal 239 
attitudes and context as having a significant influence on entrepreneurial intentions among young people in 240 
developing countries (Dubey, 2022; Bouichou et al.,  241 
 242 
Table 6: Multiple Regression Analysis Predicting Entrepreneurial Intention (n = 300) 243 

Predictor Variable B SE B β (Standardized) T p 
Attitude toward 
entrepreneurship 

0.42 0.08 0.38 5.25 <0.001 

Perceived barriers -0.30 0.09 -0.25 -3.33 0.001 
Perceived motivators 0.35 0.07 0.32 4.86 <0.001 
Socioeconomic factors 0.28 0.10 0.22 2.80 0.006 
Sociocultural factors 0.25 0.09 0.20 2.78 0.006 
Constant 1.05 0.25 — 4.20 <0.001 

Model Summary: 244 
R² = 0.55, Adjusted R² = 0.53 245 
F (5, 294) = 70.1, p < 0.001 246 
Note: B = unstandardized coefficient; SE B = standard error of B; β = standardized coefficient; n = 300 247 
 248 
4. CONCLUSION 249 

Based on findings, it is concluded that young people have optimistic attitudes towards entrepreneurship, 250 
particularly its aspects of personal growth and autonomy while earning money. However, their intentions to become 251 
entrepreneurs are influenced by a combination of perceived barriers, motivators, and sociocultural and economic 252 
factors. The obstacles were financial constraints, lack of competence, limited market access, and social constraints. 253 
While sources of income, family background in business, and personal growth opportunities were the motivators. 254 
The correlation and regression tests showed that a positive attitude, a motivating factor, and a favorable 255 
socioeconomic and sociocultural environment are excellent predictors of entrepreneurial intentions, whereas 256 
perceived barriers negatively affect them. These results demonstrate the importance of education, skills training 257 
programs, access to finance, and facilitation for self-employment in rural areas to promote entrepreneurship. 258 
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